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Interest groups 



Anti-septic-tank-charge group
In January 2012, 500 protestors gathered outside Leinster House to voice their concerns over the introduction of septic tank charges and inspections. The group, who travelled from Galway, said they would not accept the proposed charges to be introduced as part of the Water Services (Amendment) Bill 2011. Similar protests had previously taken place in other parts of the country. 

The group argued that the charges targeted those living in rural areas who do not have access to the public sewage system. While the group is not against paying a one-off registration charge for septic tanks, they are against paying for necessary upgrade works to the tanks. They think it is unfair that rural homeowners may have to pay to upgrade their septic tanks while urban dwellers have access to a state-funded public sewage system.
Leader of the campaign, Páraic Ó Conghaola, argued that those with septic tanks already paid a high price for them. Talking to Galway Bay FM News he said, ‘When we get our septic tanks, we have to pay for planning, pay to build it, pay to maintain it and pay to empty it.’
The Minister for the Environment defended the introduction of the Water Services (Amendment) Bill 2011. He said that the legislation has to be introduced to ensure that Ireland complies with a 2009 ruling of the European Court of Justice. Failure to do this could result in Ireland facing significant financial penalties. He also argued that introduction of the bill would help improve water quality and protect public health and the environment.
Questions
1. What is meant by the term ‘interest groups’?

2. Name the stakeholders involved in the case study above. 
3. Whose interests is the anti-septic-tank-charge group representing?
4. Who is the group trying to influence?
5. What media sources, other than the radio, do you think this interest group used to convey its message?
6. If you were involved in a similar campaign, what methods could you use to get your point across?

7. Name two other interest groups and describe their actions.
8. ‘Business would be very foolish to ignore the aims of interest groups.’ Describe how business should respond to interest groups.
9. What does the term ‘lobbying’ mean?
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